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平成15年 平成16年 平成17年 平成18年 平成19年 平成20年
減農薬タイプ 0.0 14.4 37.0 84.0 124.1 139.0
無農薬タイプ 0.7 1.8 4.7 12.3 32.9 44.1

















































































































































































































































































































































































































































































































37) アメリカの文化人類学者ベネディクト (Ruth Benedict) が著書『菊と刀』The Chrysanthemum and







































































41）Camagni (1991)，大江 (2007) 163ページ。
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Community Business Achieved by Constructing Relations
Ninako MAKINO
The main goal of community business is not profit but contribution toward regional revitaliza-
tion. Can such a business attain its full growth as a business in Japan, where the citizenship is not
matured enough?
In this paper, two cases of Japanese community business give us the following suggestions as
answers.
In Japan, to make a community business succeed, two “relations” should be constructed on an
ongoing basis. One “relation” is daily relations with familiar people in the same community.
Another “relation” involves adhoc relations with various people in different communities. By the
construction of these two relationships, the community business is achieved as a business.
Thus we find that this type of community business is based on constructing relations. So this
way of community business is suitable for Japanese society where human relations are important.
Besides we find that citizenship can be developed through the growing process of such a commu-
nity business.
